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It's a new day. We’re still home.
Withessing a battle outside; invisible and mute.
In between this calm, there's something making noise.

What is 1t?
Who are they?
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BRANDS

They’re here to show the way.
Help people create a new way of living.

And inspire them to go to newer heights.
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IN FACT, IT HAS BROUGHT GOOD PRACTICES
IN PEOPLE’S LIVES.

Hygiene Social distancing New experiences
at home
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In these uncertain times,
reviving consumer

confidence is important.

BRANDS NEED
TO STAY
RESILIENT TO
THEIR NEEDS.
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WITNESSNING
A NEW CHANGE IN
THE TIME O OVID-19

P
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ANXIOUSNESS
PRE LOCKDOWN

PESSIMISTIC AT
PRIMAL LEVEL

e Questions about self and
family protection

o Safety concerns

o Fearful consequences

SEEK CLARITY

READINESS

ADJUSTING TO
NEW WAYS

e Stay at home
* Preventive guidelines

e Living with less

ACTIVELY INVOLVE

CHANGING &
ADAPTING

RISING
OPTIMISM

e Desire to help others

e Learning new things

PROACTIVE ACTION
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9%
14%

CRISIS Defiects  clour

Escape (Blame)

BEHAVIOUR 6%

Pride & Confidence

S H o W E D A N (we can overcome)

Accept, Unite,

0 P T I M I S T I C 3909% Rally, Together
ATTITUDE andpian

Surrender, Pray 1 1%
and Cocoon

sk ' '
Kantar Covid 19 Barometer Study India 22%
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stance becausge
the/attitude of consumers.

the way they have
messages.
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Initially when
sentiments were unsure

Stay home catalog | Family boredom solutions
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STAY HOME
AND READ
FREE BOOKS
NOW.

.t.‘ ADITYA BIRLA
v, dCAPITAL PROTECTING INVESTING FINANCING ADVISING
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MEDIA HELPED TO
STAY CONNECTED

Digital content consumption is on a rise.

But let’s see how they are consuming content?
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SOCIAL.
GAMING.
ENTERTAINMENT

Genres of Content
consumed by
Gen Z &Y

COVID-19 Consumer Insights - India

Gen Z Media Consumption Trends

Gaming Music Social media OTT Audibooks/
Podcast

Millennial Media Consumption Trends
li‘

22%

EO

News OTT & Ent. Social media Networking Gaming E-Learning
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WHAT DOES IT MEAN FOR CONTENT CREATORS?

Mobile-first Good content mix Broaden consumer
approach relevant to current times connection
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Consumers’ expectation from brands:

HELP THEM NAVIGATE
THE NEW NORMAL WITH
A POSITIVE PERSPECTIVE.
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HOW THEY WANT TO BE HELPED?

Share the burden Demonstrate a positive Offer a positive perspective
spirit to come through to make new beginnings
this happily
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THE TIME IS NOW.

BASED ON THE INSIGHTS,
WE'LL CREATE
OPPORTUNITIES FOR BRANDS
TO BE IMPACTFUL.
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SELF

GROWTH

Nurturing the
digital power for
self improvement

and building a
better version of
oneself

FAMILIA

Fusion of personal
and professional
lives bringing out
new sides of us
and how we
manage them

WELLBEING

Proactively inspire
people and create
avenues for
positive growth
and optimism

SOLIDARITY

Giving opportunity
to participate and
come together as
a community to
fight against this
Crisis
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SELF GROWTH

Bringing new learnings for families and individuals

ULl RAMIT BATRA
APRIL WEDDING PHOTOGRAPHY
(RN INSTAGRAM LIVE

IILLY PADAMSHREE RAGHU RAI
i 2AFRIL TALK SESSION

IIIZ'N INSTAGRAM LIVE

ABHRANEEL MALAKAR
APRIL Q&A SESSION
HIIN'N YOUTUBE LIVE

PN SHAAZ JUNG
APRIL WILDLIFE PHOTOGRAPHY
IPHIIIZ'N INSTAGRAM LIVE

SESS"]NS ANUDEEPMATHUR

INTERIOR & ARCHITECTURE
W' YOUTUBE LIVE

IELE VINAY PANJWANI
EM'FlIL JOURNEY AS A STREET PHOTOGRAPHER

HI[I'W YOUTUBE LIVE

Nikon live photography classes LEGO streaming live brick building sessions
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UNITY & SOLIDARITY

People willing to help and participate in it together to resolve the crisis

- r u".
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Music Cares & The Recording Academy
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FAMILIA

Bringing in new perspectives of managing a balanced life

COSMOPOLITAN

First digital issue Influencers to demonstrate IKEA Spain
the message
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WELLBEING

Proactively inspiring people through new ways

: #HandWashChallenge

s Dettol js

#HandWashChallenge = ’

Free helpline: 0800 430 789 ™
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COMMUNICATION...

DO’s

ORORONORORO:

Stay Be positive Demonstrate Have Value Be helpful
consumer-centric change in a valuable a consumer’s and
attitude perspective sentiment empathetic.
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COMMUNICATION...

J
Don’ts
Insensitive and Cause chaos, Promote Offer vague Pretend to Oversell
over-opportunistic fear and stress the brand reassurances be an expert brand

promise
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AND HERE IS WHAT
WE’VE DONE FOR
OUR BRANDS.



Date : 15™ April 2020
Time: 11:00 am

Sports Physiotherapist & Clinical
Director, Pro Health Asia

Topic : Injury Prevention

#LiveWithSAl
O] f|Lve

B Media_icesai/ ¥ Media SAI  f sportsauthorityofindiaMyYAS/




#SmileThroughCovid19 #WorkFromHome

This email was sent while
making chai, adrak daal ke.

#SmileThroughCovid19 #WorkFromHome

ﬁ*r

.

HONEST EMAIL SIGNATURES BE LIKE... Q I %

Shemaroo L B marc

singing poems to my kids. % jﬂ B ﬁ ?
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CONNECTEL
TO
NATIONAL
PRIDE.

Bank of Baroda



Zindagi ka
Best Decision! | a JOHN DEERE

We Are
With You.

\ \
LS

For your tractor of which warranty . For your tractor for which free

is expiring between 15-Mar-20 SEP.VICES ) services are getting over between
and 31-May-20 to get 3 month e ¥ 15-Mar-20 and 31-May-20 are Other terms & conditions of warranty
extension on warranty. ° being extended to 30th June. and service remain the same.

John Deere
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COMMUNICATED HOW
THE BRAND CARES
FOR ITS _ _
Ensure hygiene, save lives.
C o N s U M E R S . W], fiies ol the parsannaf edartncte death dim b0 VY1,
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SHOWED
PEOPLE

WHERE IS
THE MARK
OF SAFETY

Bureau of Indian Standards

A BREATH OF SAFETY
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YOUR SAFETY IN
YOUR HANDS

STANDARDISED CARE IN

5 9395 1979 , SPECIFICATION FOR BEDS, INTEKSIVE CARE
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SHOWED
THE PEOPLE
THAT THEIR
NEEDS WERE
PRIORITY

BPCL
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LET’'S ACT FAS
BUILD RELATION
TOUCH THE LI
CONSUMERS A
BE REMEMBEREL

\\




