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Forward

It's a new day. We’re still home.
Witnessing a battle outside; invisible and mute. 
In between this calm, there's something making noise.

W h a t  i s  i t ?
W h o  a r e  t h e y ?  



B R A N D S

They ’re  here to  show the way.  

Help  people  create a  new way of  l iv ing.  

And inspire  them to go to  newer  heights .  

Forward



I N  FA C T,  I T  H A S  B R O U G H T  G O O D  P R A C T I C E S  
I N  P E O P L E ’ S   L I V E S .

Forward

H y g i e n e S o c i a l  d i s t a n c i n g N e w  e x p e r i e n c e s
 a t  h o m e



B R A N D S  N E E D
T O  S T A Y
R E S I L I E N T  T O
T H E I R  N E E D S .

In  these uncerta in  t imes,  

rev iv ing consumer

confidence is  important .  
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W I T N E S S I N G  
A  N E W  C H A N G E  I N  
T H E  T I M E  O F  C O V I D - 1 9
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ANXIOUSNESS
PRE LOCKDOWN

PESSIMISTIC AT
PRIMAL LEVEL

ADJUSTING TO
NEW WAYS 

READINESS 

CHANGING &
ADAPTING 

Questions about self and
family protection 

Safety concerns

Fearful consequences

SEEK CLARITY

ACTIVELY INVOLVE
PROACTIVE ACTION

Stay at home 

Preventive guidelines

Living with less

RISING
OPTIMISM

Desire to help others

Learning new things
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C R I S I S
B E H A V I O U R
S H O W E D  A N
O P T I M I S T I C
A T T I T U D E  

Fight and 
Call Out 
(Blame)

Deflect &
Escape

Stay sensible
and Plan

Surrender, Pray
and Cocoon

Pride & Confidence

(we can overcome)

Accept, Unite,
Rally, Together

14%

6%

11%

22%

39%

9%

*Kantar Covid 19 Barometer Study India
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A N D  S O ,
B R A N D S  S A W  A  L I G H T
O F  O P P O R T U N I T Y .

Brands are  tak ing a  stance because
there is  a  change in  the att i tude of  consumers .  

This  is  reflected in  the way they have
communicated their  messages.
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In i t ia l ly  when
sent iments  were unsure

A change in  att i tude brought
about  newer  perspect ives
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M E D I A  H E L P E D  T O
S T A Y  C O N N E C T E D

Digita l  content  consumption is  on a  r ise .

But  let ’s  see how they are  consuming content?
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COVID-19 Consumer Insights - India

G e n  Z  M e d i a  C o n s u m p t i o n  T r e n d s

M i l l e n n i a l  M e d i a  C o n s u m p t i o n  T r e n d s

S O C I A L .
G A M I N G .
E N T E R TA I N M E N T

Genres of Content
consumed by
Gen Z & Y

News Gaming Music Social media OTT Audibooks/

Podcast

41%
35% 33% 31% 26%

14%

News GamingSocial media NetworkingOTT & Ent. E-Learning

46%
36%

29%
25%

22% 17%
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W H AT  D O E S  I T  M E A N  F O R  C O N T E N T  C R E AT O R S ?

Mobile-first
approach

Good content mix
relevant to current times

Broaden consumer
connection
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HELP THEM NAVIGATE
THE NEW NORMAL WITH
A POSITIVE PERSPECTIVE.

Consumers ’  expectat ion f rom brands:
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H O W  T H E Y  W A N T  T O  B E  H E L P E D ?

Share the burden Demonstrate a positive
spirit to come through 

this happily

Offer a positive perspective
to make new beginnings

Forward



T H E  T I M E  I S  N O W .
B A S E D  O N  T H E  I N S I G H T S ,
W E ’ L L  C R E A T E
O P P O R T U N I T I E S  F O R  B R A N D S
T O  B E  I M P A C T F U L .
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S E L F
G R O W T H

Nurturing the 
digital power for 
self improvement 

and  building  a 
better version of 

oneself

W E L L B E I N G

Proactively inspire 
people and create 

avenues for 
positive growth 
and optimism 

F A M I L I A

Fusion of personal 
and professional 
lives bringing out 
new sides of us 

and how we 
manage them

S O L I D A R I T Y

Giving opportunity 
to participate and 
come together as 

a community to 
fight against this 

crisis

Forward



S E L F  G R O W T H
Bringing new learnings for famil ies and individuals

Nikon l ive photography classes LEGO streaming l ive brick bui lding sessions
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U N I T Y  &  S O L I D A R I T Y
People wi l l ing to help and participate in it  together to resolve the crisis

Music Cares & The Recording Academy
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F A M I L I A  
Bringing in new perspectives of managing a balanced l i fe

First digital  issue Influencers to demonstrate
the message

IKEA Spain
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W E L L B E I N G
Proactively inspir ing people through new ways
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C O M M U N I C A T I O N . . .

Stay 
consumer-centric

Be positive Demonstrate
change in
attitude

Have 
a valuable

perspective

D O ’ s

Value
a consumer’s

sentiment

Be helpful
and

empathetic.
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C O M M U N I C A T I O N . . .
D o n ’ t s

Insensitive and
over-opportunistic

Cause chaos,
fear and stress

Promote 
the brand

Offer vague
reassurances 

Pretend to
be an expert

Oversell
brand

promise
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A N D  H E R E  I S  W H A T
W E ’ V E  D O N E  F O R
O U R  B R A N D S .
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W E
H E L P E D
B R I N G
S P O R T S ,
H O M E .

Sports Authority of India
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S H O W C A S E D
A  F U N  S I D E
O F  W O R K
F R O M  H O M E .

Shemaroo
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C O N N E C T E D
T O
N A T I O N A L
P R I D E .

Bank of Baroda
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U P D A T E D
A B O U T
S E R V I C E S
B E I N G
U N I N T E R R U P T E D
John Deere
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C O M M U N I C A T E D  H O W
T H E  B R A N D  C A R E S
F O R  I T S
C O N S U M E R S .

Indian Oi l
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Bureau of Indian Standards

S H O W E D
P E O P L E
W H E R E  I S
T H E  M A R K
O F  S A F E T Y
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BPCL

S H O W E D
T H E  P E O P L E
T H A T  T H E I R
N E E D S  W E R E
P R I O R I T Y #StayHomeStaySafe
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L E T ’ S  A C T  F A S T E R .
B U I L D  R E L A T I O N S H I P S .
T O U C H  T H E  L I V E S  O F
C O N S U M E R S  A N D
B E  R E M E M B E R E D .

Forward


